
Win-Win Management  
Hankook Tire & Technology will share its value of ‘driving for 
happiness’ through training provided to shop owners and 
promote mutual growth between customers and dealers. 

Customer Satisfaction  
Our retail brand T’Station delivers a differentiated purchasing 
experience to add to the convenience and credibility of the 
consumer journey of purchasing tires and to improve customer 
satisfaction in so doing.  

Customer Communication 
We provide tailor-made services to improve customer satisfaction, and compile customer complaints and 
feedback to reflect them in enhancing our service quality and in developing and improving products. 

Offering shop operation improvement courses 
We provided wide-ranging training to shop owners and technicians 
to help them in improving shop operations and maximize customer 
satisfaction. Such training was designed to educate these owners 
on the shop operation system and to strengthen front line 
communication on consumer management skills and product 
information. Notably, new shop owners were given the opportunity 
to visit our plants and receive offline training to accelerate their 
onboarding process and stabilize their business operations. 
Meanwhile, maintenance technicians were trained on the repair of 
foreign cars and wheel alignment skills to develop their professional 
capabilities. We will further upgrade our dealer training through 
on-site and online training to boost their level of confidence on 
shop operations and assist them in offering even better ongoing 
customer services.  

Enhancing customer satisfaction 
-  Developing and utilizing digitally-based customer 
experience services 

Our T’Stations reach out to customers through a variety of channels 
to cater to customer needs of today’s digital lifestyle. The mobile-
based e-commerce platform ‘T’Station.com’ is available to easily 
check on tire products and prices as well as shop information, and 
this greatly improves accessibility for our customers. Specifically, 
our distinctive Online to Offline (O2O) services harnessing the 
nationwide T’Station service network offer convenience purchasing 
experience to customers beyond time and physical limitations. 
‘Today’ service1) and ‘Smart Pickup’ service2) are the leading 
examples of O2O services that we deliver for the greatest possible 
customer satisfaction. 

1)  Same day service: Customers purchase their tires online and have them mounted 
the same day 

2)  Smart Pickup service: Our driver directly picks up a customer car at a designated 
locale and returns the car when repairs are completed as a premium service 

Launching highway vehicle safety check-up campaigns 
We installed booths at six highway rest areas across the nation 
to provide tire/battery/consumables checks and counseling on 
tire maintenance tips. Furthermore, safety check campaigns are 
launched during the vacation season as a way to improve our 
corporate reputation. 

Offering free mobile vehicle check-ups 
Our mobile complimentary checks are conducted to meet 
customer needs, and 8,027 vehicles were inspected on a total 
of 165 occasions in 2019. Our plan for 2020 is to choose local 
festivals and other venues frequented by vehicles and customers 
and provide free-of-charge checks (tire air pressures, wear checks, 
and tire maintenance tips), which will surely boost our customer 
communication and support driver safety for all our customers. 

Free-of-Charge Checks Provided to Fleet Account (FA) Vehicles in 2019 

Free-of-Charge Mobile Vehicle Checks In 2019 

Highway Vehicle Safety Check Campaign Outcomes in 2019 

Region 
Seoul/Gyeonggi/

Incheon 
Busan/South 
Gyeongsang Chungcheong Gwangju/Honam North Gyeongsang Total 

Visits paid (No. of visits) 46 17 6 14 2 85 

Vehicles checked (No. of vehicles) 1,865 268 97 458 32 2,720 

Region 
Seoul/Gyeonggi/

Incheon 
Busan/South 
Gyeongsang Chungcheong Gwangju/Honam North Gyeongsang Total 

Visits paid (No. of visits) 7 15 14 13 26 75 

Vehicles checked (No. of vehicles) 591 1,326 329 531 1,369 4,146 

Category Fall Campaign  

Regular Campaign 

Spring Campaign Total 1st round 2nd round 3rd round 

Vehicles checked (No. of vehicles) 26 403 399 265 68 1,161
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Customer Satisfaction and Quality Management 
(Car Maker) (General Customers and Dealers)

Integrated Environmental 
Management

Climate Change and 
GHG Management

Community Involvement and 
Development

Transparency and 
Business Ethics

Employee Value 
Creation

Employee Health and 
Safety Management

Win-Win Partnership 
in the Supply Chain


